Financial Access and Digital Inclusion
Building confidence and expanding opportunity
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Paysafe is a global payments leader,

transforming the experience economy.

By enabling payments worldwide, in
multiple ways, we lift every payment
experience to be easier, faster and
safer, for consumers, merchants
and partners alike.

Paysafe’s commitment to Financial
Access and Digital Inclusion

Financial Access and Digital Inclusion is a strategically important topic
for Paysafe. Since our inception, it has been part of our DNA.

Our core purpose is to allow businesses and consumers to
connect and transact with confidence by making every payment
experience easier, faster and safer. From transforming the
experience economy, to helping customers embrace emerging
technologies, new markets and new consumer behaviours,
Paysafe provides the trusted platform that lifts experiences

and unlocks new possibilities.

While financial access and inclusion is a well-established
concept in the broader financial services industry, our approach
deliberately extends this to Financial Access and Digital Inclusion.
This reflects the specific nature of our business and our
commitment to lifting experiences.

Our approach

We do not operate branches or provide traditional bank
accounts — we provide the digital infrastructure that enables
consumers and merchants to participate in the online economy.
As part of our sustainability framework, we focus on expanding
financial access and opportunity — using our payment solutions
to empower customers and drive social and economic progress.

Furthermore, our capabilities are underpinned by deep
regulatory and compliance expertise. With over 280 dedicated
compliance and risk professionals, multilayered onboarding
procedures and best-in-class transaction monitoring, we can
responsibly serve populations and market segments where
regulatory complexity, lower transaction values or non-standard
user profiles make service provision commercially challenging.

Although we are still at the start of our Financial Access and
Digital Inclusion journey, these aspects outline our potential
to be a meaningful enabler of economic participation for
communities and individuals increasingly left behind as
traditional financial institutions withdraw from underserved
segments. We recognise that a product’s availability does
not automatically equate to inclusion impact.

Our Financial Access and Digital Inclusion framework is designed
to move us from incidental inclusion — where our products
happen to serve underserved users - to intentional inclusion,
where we actively design, measure and optimise social
outcomes alongside commercial performance.

“Enabling customers to
participate in the experiential
economy by making payments
available through digital
wallets and online cash
solutions is the primary
focus of our entire team.”

Robert “Bob” Legters
Chief Product Officer
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Paysafe @) The Financial Access and Digital Inclusion landscape

The digital economy is becoming more complex, regulated

and data-intensive

Consumers face a range of access and inclusion barriers that make navigating

payments increasingly challenging.

Barriers to inclusion

Firstly, digital complexity shuts out the consumers who need
access most. Consumers who rely on cash, prepaid or local
payment methods are left behind as the digital divide widens.
For unbanked individuals, migrant workers or cash-preferred
consumers in rural communities, complexity does not just
mean inconvenience - it means exclusion.

Secondly, for SMEs, the cost of accepting digital payments

can be prohibitive. This can create a two-tier economy in which
digitally-enabled businesses thrive while cash-only businesses
become progressively more isolated.

These are the challenges that Paysafe’s Financial Access and
Digital Inclusion framework is designed to address, which have
also been integrated into our Product Strategy.

Grounding our approach in key frameworks

Over the past decade, a broad ecosystem of international
guidance, alliances and reporting standards has emerged,
reflecting a growing consensus that the financial industry
bears a direct responsibility in ensuring that individuals and
businesses are not excluded from the digital economy.

While no single global standard sets out comprehensive,
prescriptive requirements on financial access and inclusion
specifically, several complementary instruments address
different dimensions of the topic.

In designing our framework, we have taken multiple frameworks
into account.' We identified eight recurring focus areas that cut
across them and serve as the foundation for Paysafe’s Financial
Access and Digital Inclusion-framework.

1. Design products that are accessible, fair and suitable

2. Enable access through responsible onboarding and
identity requirements

. Deliver accessible, reliable digital services
. Protect users: safety, privacy and fair treatment
. Provide effective support and recourse

. Identify, support, and avoid harm to vulnerable and
underserved groups

. Build digital and financial capability
8. Monitor, measure, and report inclusion outcome
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“There is a growing consensus
that the financial industry
bears a direct responsibility in
ensuring that individuals and
businesses are not excluded
from the digital economy.”

Giacomo Austin
SVP Product Compliance and Partnerships

. G20 High-Level Principles for Digital Financial Inclusion, Better Than

Cash Alliance — Responsible Digital Payments Guidelines, GSMA Mobile
Money Regulatory Index and Inclusion Guidance, UN Guiding Principles on
Business and Human Rights (UNGPs), GRI 203 (Indirect Economic Impacts),
ISSB Consumer Finance and Payments Sector-Relevant Topics and the
ESRS (European Sustainability Reporting Standards).
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Paysafe @) Our Financial Access and Digital Inclusion Framework

Our plan for improving our positive impact

Our Financial Access and Digital Inclusion Framework is structured around three pillars:

For Paysafe, “Financial Access

and Digital Inclusion” means
enabling individuals and businesses
to participate fully, safely and
confidently in the digital economy.
Our framework shows how we have chosen to structure our
approach to the topic and will guide where we go from here.

It is built around three pillars that together define our role in
advancing financial access and digital inclusion and lifting the

experience for our customers. Each pillar operates on two levels:

Foundation and Aspiration. The Foundation level represents our
baseline: the minimum compliance standards and guarantees
we provide to all users and merchants to deliver meaningful
positive impact. The Aspiration level represents our ambition

to go above and beyond those expectations and distinguish
ourselves as an industry leader in this space.

“We have the ambition
to go beyond minimum
expectations and deliver
meaningful, distinctive
positive impact.”

Srikanth Kothur
SVP Product, Merchant

- Pillar 1= Accessibility and affordability: We aim to remove
barriers to participation in the digital economy. That means
ensuring that consumers who are unbanked, underbanked,
cash-preferred or located in underserved areas can access
digital payment services. We enable this without requiring
traditional bank accounts, credit histories or complex
documentation. For businesses, it means empowering SMBs
and merchants to accept payments, manage cash flow and
grow without prohibitive costs or infrastructure requirements.

- Pillar 2 - Safety and protection: We work hard to protect
users and build trust. That involves safeguarding consumers
and merchants through reliable, secure systems and clear
processes that protect against unnecessary personal data
exposure, financial security threats and wellbeing risks.

- Pillar 3 - Inclusive design and financial literacy:
We believe in enabling more informed financial decisions.
Our inclusive product design and educational resources help
users - particularly underserved groups — better understand
fees, terms and processes, and engage confidently with digital
financial tools.

Our license to operate is earned, not given, and we treat it that
way. Underpinning all three pillars is a layer of Accountability,
which we define at two levels:

- Service accountability — we stay with users until their issue
is resolved.

- Corporate accountability - we meet all compliance and
regulatory standards, act transparently with investors and
customers, and take our corporate responsibilities seriously.

Experiential Network

Consumers

Merchants

Accessibility and Affordability

Making digital payments reachable
and affordable — whether you're a
cash user, a global consumer, or
alocal shop owner.

User has access to affordable
payment solutions.

Safety and Protection

Protecting money, data, and
wellbeing - for consumers and
businesses alike.

User is protected from
cybercrime through robust
KYC and AML processes.

Inclusive Design and Financial Literacy

Giving people and businesses the
knowledge and tools to stay in
control of their finances.

User confidently understands and
navigates our tools and solutions
from the start.

<« Accountability —MMM M >
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Paysafe @) Pillar 1: Accessibility and affordability

Enabling digital payments for everyone

Social impact through our products

Access to digital payments is not a - N
privilege — it is a prerequisite for full
participation in modern economic
life. Our ambition is to remove
barriers to participation in the digital
economy, ensuring that digital
payments are genuinely reachable
and affordable for everyone.

By making our services accessible and affordable by design,

) . . ; eCash Digital wallets

we aim to reduce financial exclusion, strengthen local

economies and create more equitable access to the Millions of people around the world still depend on For many people without a traditional banking

opportunities that digital commerce offers. cash. Some because they have no alternative, others relationship, opening a financial account can feel like
because it serves them better. Whether someone is a closed door. Complex documentation requirements

At the Foundation level, we provide consumers and unbanked, prefers cash for budgeting and privacy and credit history checks routinely exclude those that

merchants with access to affordable payment solutions. or simply lives in an area where bank branches and could benefit most from digital financial services. Our

This means ensuring our services can be used without ATMs have disappeared, the result is often the same: digital wallet solutions offer a more accessible entry

requiring traditional bank accounts, extensive credit exclusion from an increasingly digital economy. Our point while still maintaining the robust processes

histories, or complex documentation, wherever possible, eCash solutions change that. Through a network of that protect users and the wider financial system.

and that merchants can accept payments without

o ) over one million points of sale across more than 60
prohibitive costs or infrastructure demands.

. . For migrant workers sending money home to family,
countries, we enable users to convert physical cash

our wallets offer affordable cross-border transfers

At the Aspiration level, we want to go even further to into digital payments, with no bank account required. _ an alternative to costly remittance services that
close gaps in financial access by designing products and An individual in a rural community can pay a bill online. disproportionately affect those who can least afford
pathways that meet people where they are. We will focus A gig worker managing irregular income can buy a cash them. By integrating local payment methods alongside
on continuing to remove barriers between cash and digital, voucher at a local store and load value onto an eCash global merchant acceptance, we give users the ability
simplifying onboarding for underserved populations and product or digital account, thereby gaining the ability to transact on their own terms: paying a local utility bill
reducing the cost burden on small businesses seeking to to pay bills or access digital services that would in the morning and purchasing from an international
participate in and benefit from the digital economy. otherwise require a bank card they do not have. retailer in the afternoon, all from the same account.

In a world where financial participation increasingly
depends on having a digital presence, our wallets
provide an accessible, affordable entry point,
regardless of where someone lives.

For small merchants dealing in high volumes of cash,
our deposit solutions offer a way to manage cash

flow without depending on banking infrastructure.

In underserved and last-mile locations, where financial
access is most fragile, this is often the difference
between participating in the digital economy and
being left out of it entirely.

Financial Access and Digital Inclusion at Paysafe



SMB merchants

Many small businesses without the ability to accept
digital payments face the fundamental challenge

of being invisible to a growing share of consumers -
those who no longer carry cash. We help SMBs bridge
that gap by offering POS terminals and systems that
meet their specific needs (e.g. chip and pin only, cash
desks to payment touch screens), connecting them to
card-paying and digital-first customers and enabling
them to compete in an increasingly digital economy.
Our solutions are designed to scale with merchants as
they grow, supporting them as they move online, enter
new markets or add new payment methods - from a first
card terminal to full omnichannel payments capability.

For merchants with cash flow challenges, instant
settlement means not waiting days to access the funds
already earned - a meaningful difference when rent,
stock, or wages are due. Our capital lending solutions
offer access to the credit needed for early-stage
businesses to which traditional banks are often
unwilling to lend. Whether that is for opening

a shopfront, hiring a first employee or simply

keeping the lights on.

Paysafe @) Pillar 1: Accessibility and affordability continued

Current status and looking forward

Through our core product portfolio — particularly our eCash
solutions and to a lesser extent digital wallets — Paysafe already
delivers meaningful financial inclusion impact. Millions of users
who rely on cash can access the digital economy through

our products.

For SMB merchants, our payment infrastructure provides an
affordable entry point to card-paying consumers that would
otherwise be out of reach.

Our foundation is strong because our products are inherently
accessible and affordable by design, and the baseline guarantee
of access is largely in place, but there is more we can do. The
opportunities ahead lie in converting incidental inclusion into
deliberate strategy, in order to systematically close gaps, design
for excluded populations and actively reduce barriers for those
furthest from the digital economy.

“We are working to solve
financial access challenges
by desighing products and
pathways that close the gap
between cash and digital for
consumers and businesses.”

Stephanie Waismann
SVP, Product Management

Financial Access and Digital Inclusion at Paysafe 5



Paysafe @) Pillar 2: Safety and protection

Prioritising consumer security and wellbeing

Social impact through our products

Our ambition is that participation in - N
the digital economy never comes at
the expense of personal security,
financial stability or wellbeing.

We strive to move beyond reactive compliance towards
proactive care that safeguards money, data and trust for
every consumer and merchant we serve. By embedding
safety and protection into every layer of our products
and operations, we aim to make the digital economy not
only accessible but trustworthy. That means creating an
environment where participation is sustained, confidence eCash Digital wallets
grows and no one is left exposed by the very systems

. Some consumers are wary of transacting online Holding money digitally requires trust that funds
designed to serve them. . e > . - .
because of past experiences with financial crime, a are safe, transactions are reliable, and that unusual
At the Foundation level, we protect consumers and distrust of sharing financial data, or a desire to stay activity will be spotted. Our digital wallets are built
businesses through robust KYC and AML processes. in control of their spending. However, our eCash with that responsibility in mind. Every transaction is
This meets our regulatory obligations and supports the products offer protection because users can only monitored in real time, with security features including
integrity of every transaction. spend what they have physically deposited in cash. hold-and-release options and automated alerts
At the Aspiration level, we aim to more actively protect This eliminates the risk of overspending, debt designed to detect and prevent fraud before it
the broader financial wellbeing of our users. That means accumulation, or unauthorised charges. There is no reaches the user.
designing systems and processes that identify and support linked bank account or card that can be compromised, For customers who may be at risk of financial harm,
vulnerable users, promote responsible financial behaviours, no credit line that can spiral and no sensitive financial we provide multiple layers of protection. We implement
provide clear and transparent recourse mechanisms, and details exposed. spending limits and cooling-off periods as required by
anticipate emerging risks before they cause harm. This For someone buying online for the first time, or for the UK Financial Conduct Authority’s (FCA) Consumer
builds a relationship of trust that extends well beyond a parent handing a voucher code to a teenager, this Duty and gambling licensing authorities. Beyond that,
the point of transaction. simplicity is not a trade-off - it is the selling point. In we have invested in Al-supported behavioural warnings
an environment where digital fraud and scam activity and budgeting dashboards - particularly for iGaming
continue to rise, our eCash solutions give users a way to users — that aim to identify harmful patterns before
participate in the digital economy without the risks that they escalate. Underpinning all of this is a reliable
can come with more conventional payment methods. transaction infrastructure that allows users to store

value and send and receive money with confidence —
knowing that the platform they depend on is secure,
stable and designed with their safety first.

Financial Access and Digital Inclusion at Paysafe



Paysafe @) Pillar 2: Safety and protection continued

SMB merchants

For small merchants, managing risk is often as much
of a challenge as growing revenue. A shop that handles
large volumes of cash faces daily exposure to theft,
counting errors and the operational burden of securing
and depositing physical money. Our cash handling
solutions help reduce that risk by enabling merchants
to digitise cash payments without relying on frequent
bank visits. Beyond cash, our payment processing
infrastructure provides SMBs with reliable systems
that protect both merchant and customer information
at every point during the sale and afterwards - the
same level of transaction security and data protection
that larger enterprises expect.

Current status and looking forward

Our Foundation is solid. Paysafe operates robust risk, KYC,
AML and fraud prevention processes that meet regulatory
requirements across all markets.

On the Aspiration level, Paysafe is more advanced here than

in other pillars. For example, we have implemented the FCA’s
Consumer Duty and the CBI's Consumer Protection Code, and
chosen to roll out its out features globally. Deploying features
across all markets reflects our belief that protecting customers is
not a regional compliance exercise but a universal responsibility.

When it comes to safety and protection, strong today does not
mean strong tomorrow. Constantly evolving fraud tactics and
an exacting regulatory environment necessitate continuous
improvement in our risk and control framework. In addition,

it is important to further improve our work with vulnerable
customers and ensure that these standards of care apply

to every consumer Paysafe serves.

“We believe that trust is
the foundation upon which
financial inclusion is built,
and that inclusion without
protection is not inclusion
atall.”

Joao Moura
SVP Regional Product Segment Lead

Financial Access and Digital Inclusion at Paysafe 7



Paysafe @) Pillar 3: Inclusive design and financial literacy

Expanding confident participation in the digital economy

Social impact through our products

Our ambition is to make financial p \ p .
services more accessible,
understandable and empowering.
We want every consumer and
merchant to feel informed and in
control when using our products.

For many of the consumers and merchants we serve,
the difference between sustained participation and
disengagement often comes down to whether they feel
informed and in control. By designing products that are

intuitive by default and embedding financial literacy into eCash Digital wallets

the user experience itself, we aim to ensure that access For many of the consumers our eCash products serve There are many users in vulnerable circumstances
translates into genuine empowerment - creating users - unbanked, cash-preferring and those new to digital or with low financial confidence - people who may
who are included and equipped. payments - the biggest barriers are not only access but struggle with budgeting, understanding credit or

At the Foundation level, we provide clarity, usability confidence. The digital economy can feel intimidating managing competing financial demands. Our wallets
and transparency across all our products — from intuitive when interfaces are cluttered, processes are unclear provide guided support that help them build capability
interfaces and plain-language communication to clear and the consequences of a mistake can be high. over time, rather than assuzjmir?g it from the.start. And
fee structures and straightforward onboarding. Every user Our eCash solutions are designed with this in mind. through ongoing communication - from guidance on

transacting safely, introductions to new features
or practical tips on managing money — we aim to
continuously upskill our users, turning everyday
interactions with the product into opportunities
to build financial literacy and confidence.

should be able to understand what they are doing, what it Simply walk into a local shop, purchase a voucher and
costs and what happens next, regardless of their level of use the code to pay online. No complex registration
digital or financial experience. flows, no multi-step verifications and no assumptions
about prior digital experience. Instructions are written
in plain language and designed to be accessible to
users with varying literacy levels, because a product
is only truly inclusive if the people it is built for can
understand how to use it without assistance.

At the Aspiration level, we aim to give people and
businesses the knowledge and tools to stay in control
of their finances. This means moving beyond product
usability towards actively fostering financial confidence
and capability through transaction tracking, spending
insights, budgeting tools and educational resources that As eCash is inherently cash-based, users can only
help users understand how to manage, plan and protect spend what they have physically deposited. There is
their money over time. no credit line to misunderstand, no recurring charge to
overlook and no risk of spending beyond one’s means.
For users building financial confidence for the first
time, this provides not just control but clarity.

Financial Access and Digital Inclusion at Paysafe 8



SMB merchants

Globally, only 37% of person-to-business payments

to SMEs are made digitally — dropping to as low as

12% in MENA." Meanwhile, only half of early-stage small
businesses in the U.S. survive to year five.2 Our SMB
solutions provide merchants with cash flow insights that
make income and expenses visible, understandable and
actionable. Beyond tools, we invest in business education
by providing resources and support that helps small
merchants choose services that fit their size, sector

and risk profile.

For many small business owners — whether a first-time
entrepreneur, a local shop owner in an underserved
neighbourhood or a sole proprietor managing every
aspect of the business — accepting payments is only
part of the challenge. With our SMB solutions, rather
than relying on guesswork or end-of-month surprises,
small business owners can track what is coming in,
what is going out, and where the pressure points are,
giving these businesses the clarity to make informed
decisions about stock, staffing and growth. For SMBs
that have historically been underserved by traditional
financial institutions, the business education support
we provide fills a gap that has often left them navigating
complex financial decisions without adequate support.

Paysafe @) Pillar 3: Inclusive design and financial literacy continued

Current status and looking forward

Today, the Foundation level of our framework has been partially
met. Our products are functional, fees are disclosed and users
receive communications explaining new features. Beyond this,
meaningful work is being carried out under the “Customer
Understanding” pillar of Consumer Duty - including A/B

testing of customer communications, user testing to inform
major redesigns, large-scale CRM experimentation to refine
messaging, and tailored communications for new market
launches. These efforts demonstrate a genuine commitment
to improving clarity and customer understanding.

On the Aspiration level, some products offer spending insights
or budgeting features that help users manage their money, but
this is not yet done across all products. The broader ambition of
this pillar - truly empowering consumers and merchants through
knowledge and not just explaining product functionality - is
something we will work on in the next years.

Looking ahead, we will focus on embedding simpler language
frameworks, expanding personalisation to meet varying

levels of financial understanding, integrating inclusive design
principles earlier in development and moving from explanations
of individual functions to genuine financial empowerment and
proactive education.

“We believe that inclusion
without understanding is
fragile. We want to empower
consumers to make more
informed and confident
decisions, as well as merchants
who support them.”

Fernando Costa-Cabral
SVP Branded Payments
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. Visa Economic Empowerment Institute 2025.
. Vasipenok, V. (2025) ‘The Harsh Reality of U.S. Startup Survival: Only

the Resilient Endure’, Quasa, 15 November. Available at: https://quasa.io/
media/the-harsh-reality-of-u-s-startup-survival-only-the-resilient-endure
(Accessed: 10 April 2026).
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Paysafe @) Anintegrated approach

Empowering consumers through accessible and

trusted products

The three pillars of Accessibility and
Affordability, Safety and Protection
and Inclusive Design and Financial
Literacy are mutually reinforcing. Their
true impact only shows when they
operate together.

Our structured three-pillar framework has been created so that
our inclusion efforts will be focused, measurable and aligned
with the company’s broader strategy for lifting experiences.

“We aim to help all users
make informed decisions,
manage their finances with
confidence and ultimately
succeed in the digital economy.”

Chris Daniels
SVP Regional Product Segment Lead

Financial Access and Digital Inclusion at Paysafe 10



Paysafe @) Looking ahead

Shaping a more inclusive and
sustainable digital economy

We have set out how we will grow our positive social impact and reduce any

negative impact in the years ahead.

We have started our work on Financial Access and Digital
Inclusion through internal workshops, interviews and cross-
country collaboration. Now that the Foundation has been
created and the Aspiration is set, we will implement concrete
action across the three different pillars across geographies
and products.

Going forward, the most important strategic implication is

consistently measuring, managing and improving Financial
Access and Digital Inclusion’s social impact. Our long-term
goal is for Financial Access and Digital Inclusion to serve as

both a key driver of growth and a demonstrable social outcome.

With consumers at the heart of everything we do, Paysafe’s
vision is anchored in scaling cash-to-digital as part of our
signature value proposition. We are striving to expand our
strategic merchant verticals, embed proactive responsible
product design, increase our focus on financial literacy and
establish our thought leadership.

Key focus areas are empowering small and micro businesses
and supporting underserved and unbanked consumers. In the
coming years, Paysafe will develop this strategy further.

Paysafe is committed to shaping a more inclusive and
sustainable digital economy by expanding access, removing
barriers to participation and creating opportunities for
consumers and businesses alike.

“Our long-term goal
is for Financial Access
and Digital Inclusion to
serve as both a key driver of
growth and a demonstrable
social outcome.”

Tony Leuthold
VP Merchant SMB
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Paysafe @) Glossary

Glossary

Abbreviation Full Term

A/B testing Sending two versions of the same customer communication to different groups, UN United Nations
then comparing results to see which version is better understood or more effective. UNGPs UN Guiding Principles on Business and Human Rights

AFl Alliance for Financial Inclusion UNSDG United Nations Sustainable Development Goals

Al Artificial Intelligence UspP Unique Selling Proposition

AML Anti-Money Laundering

BTCA Better Than Cash Alliance Framework Element What it Means for Paysafe

CBI Central Bank of Ireland Accessibility and We believe in making digital payments both widely accessible and fairly

cDD Customer Due Diligence Affordability priced. This empowers everyone — whether a cash—re.hz.ant IndIVIdL.,IaL a
cross-border consumer or a local merchant - to participate fully in the

CRM Customer Relationship Management digital economy.

CSR Corporate Social Responsibility Accountability We are delivering reliable support until every issue is resolved and

ESG Environmental, Social, and Governance meeting all compliance and reporting obligations with integrity — so that

ESRS European Sustainability Reporting Standards individuals and businesses can always rely on us.

FCA Financial Conduct Authority Aspiration The Aspiration level represents our ambition to go above and beyond those

G20 Group of Twenty expectations and distinguish ourselves as an industry leader in this space.

GDP Gross Domestic Product Experience network  Value grows multiplicatively when consumers and merchants interact in a

GRI Global Reporting Initiative §hareq payments ecosy./s.tem. Every expe_rlence improves the next, creating
inclusive growth and raising overall trust in the payments ecosystem.

GSMA Groupe Spéciale Mobile Association . . .

- - - - Better consumers experiences increase usage, loyalty, confidence and trust,

INFE International Network on Financial Education driving more volume to merchants.

ISSB International Sustainability Standards Board Better merchant experiences increase POS, convenience and attractiveness,

KPIs Key Performance Indicators driving more adoption by customers.

KYC Know Your Customer Financial Accessand  We enable consumers and businesses to participate fully, safely and

LATAM Latin America Digital Inclusion confidently in the digital economy.

MENA Middle East and North Africa Foundation The Foundation level represents our baseline: the minimum compliance

MSMEs Micro, Small and Medium Enterprises standards and guarantees we provide to all users and merchants to deliver

i | positive i t.
NFIS National Financial Inclusion Strategies meaningful positive impac
OECD Organisation for Economic Co-operation and Development Ir!clusn_le D_e5|gn and We give consumel.'s and busmesse; t.he knowledge and .|ntU|t|ve tools
- Financial Literacy they need to stay in control of their finances, while helping them

PoS/POS _ Point(s) of Sale confidently understand and navigate our products from the start -

PwC PricewaterhouseCoopers so they can make informed financial decisions.

SASB Sustainability Accounting Standards Board Safety and Protection We are securing money, data and overall wellbeing by defending

SDG Sustainable Development Goal(s) consumers and businesses against cybercrime through strong KYC and

SMBs Small and Medium-sized Businesses AML control§ - so. that e.veryone can transact with confidence and trust
in a secure financial environment.

SMEs Small and Medium-sized Enterprises
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