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How gamers payPayment friction and its impact

use debit cards 
for gaming 
purchases

have abandoned a 
gaming purchase due to 
checkout issues64% 41%

26%
say their preferred 
payment method not 
being available is a reason 
for abandonment

35% use digital 
wallets

25% cite payment declines as a 
reason for abandonment

34% use mobile 
wallets

The gaming wallet 32% use credit cards

84%
would find an all-in-one 
gaming and entertainment 
wallet appealing

29%
are high-to-very-high monthly 
gaming spenders

Gaming spending and engagement

44%
find the concept very or 
extremely appealing

60%
take advantage of school, work, 
or public holidays to spend more 
time gaming


